
EMB 1003: Marketing Essentials 

Marketing techniques with emphasis on applying concepts to real-worldsituations. Analysis of how 
decisions work in changing environments. Balance relationships between financial, customer, and 
human resources. Topics: Market segmentation, product positioning, conjoint analysis, competitive 
analysis, pricing strategy, perceptual mapping, marketing research and development. 
Credits: 3.0 
Program: EMB (Executive MBA) 
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